ARDENT COMMUNITYBASED LEARNING TOOLKIT
A practical guide for THE RURAL
ENTREPRENEURSHIP
ACCELERATOR
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PREFACE
This publication has been produced under the project co-financed by the Erasmus+ program
entitled ARDENT- Advancing Rural Development through Entrepreneurship Education for Adults
(2019-1-DE02-KA204-006491). It is produced in the form of a RURAL ENTREPRENEURSHIP
COMMUNITY-BASED LEARNING PACK, which contains a training program and a facilitators’
guide.
In this Learning Pack, we leverage insights and tools from community-based learning, problembased learning and design thinking to move from problem space to presentation pitch in a short
period of time.
Through applying innovation methodologies and disciplines such as community-based learning,
problem-based learning, design thinking and phases of the innovation process, we came to
realise that the key to transforming an idea into a viable solution is the ability to switch gears
between these different approaches and to have participants with various backgrounds.
The RURAL ENTREPRENEURSHIP COMMUNITY-BASED LEARNING PACK may be utilised by
academic actors, higher education policy makers, as well as by business actors, organisations
and chambers. It facilitates the establishment of the conditions and organisational connections
that are essential for the implementation of the event. The RURAL ENTREPRENEURSHIP
COMMUNITY-BASED LEARNING PACK is one output of the ARDENT project in addition to the
rural Council Building Toolbox and the Rural Consultation Roadmap. Therefore, the ARDENT
consortium has developed a set of other valuable materials that also contribute to
entrepreneurship education for adults.

The Learning Pack is freely available for download at:
https://ruralentrepreneurs.eu/resources/
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INTRODUCTION
Among others, Europe faces two major demographic challenges: rapid depopulation in rural areas
and ageing. Rural areas currently account for 28% of the population in Europe. By 2050, the
population of rural regions is projected to fall by 7.9 million, with urban regions hosting nearly half
of the EU-28 population (Eurostat, 2016) (see also https://ruralentrepreneurs.eu/about-theproject/).
The shrinkage causes living conditions to deteriorate in rural regions, loss of skilled labour,
resources becoming underutilised, etc. (Espon, 2017). Further pressing challenges include risk of
poverty and social exclusion, poor infrastructure and high unemployment rates (EC, 2018) (see also
https://ruralentrepreneurs.eu/about-the-project/).
In the frame of our Erasmus+ project ARDENT, the RURAL ENTREPRENEURSHIP COMMUNITYBASED LEARNING PACK is built on the results of the rural consultation event. These results
comprise the identified challenges and are fixed in a needs analysis report which was produced
after the rural consultation event. The Rural Entrepreneurship Accelerator is customised to the
topics that arose during the Rural Consultation Events. During the training program, adult learners
will therefore develop and implement entrepreneurial projects which aim at improving the issues
identified in the rural consultation events.
To summarise, the ARDENT consortium hereby presents a Learning Pack that lays out the details of
how to plan and implement a training program in form of a Rural Entrepreneurship Accelerator to
develop solutions for the needs of the rural communities. This strategy document includes
information on the structure of the training program, the identification of potential participants and
moderators, the nature of discussing questions and promotional activities to attract participants to
the training program. The strategy document also contains templates, forms, and other materials to
be used during the planning, implementation and follow-up process of the training program. Taking
the document as a guideline, the partner HEIs of the ARDENT project will plan and implement the
trainings in their regions and evaluate the results.
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HOW TO USE THIS LEARNING PACK
Hereby, we would like to propose a method how the training program can be organised in an
innovative way. Our approach takes the form of a Rural Entrepreneurship Accelerator. The
accelerator approach can be used in various contexts (digitalisation, entrepreneurship, innovation,
etc.) in order to develop solutions tailored at challenges. We would like to use this approach within
our project because this is an efficient approach to develop solutions to local needs for regions or
communities in rural areas in a short period of time.
The Rural Entrepreneurship Accelerator is a training program designed for adult learners to
develop, test and grow creative and innovative solutions for societal and economic needs of rural
areas in a few months.
Key activities and learning objectives will be provided for each training course by MUAS. Each
partner has a degree of flexibility in terms of content, length and mode of delivery of each module.
However, the outcomes will be standardised and are the same for every partner.

CBL-PACK METHODOLOGIES
We leverage insights and tools from Community-Based Learning (CBL), Problem-Based Learning
(PBL) and Design Thinking to move from problem space to idea implementation in a short period of
time.

CommunityBased
Learning

ProblemBased
Learning

Design
thinking

Used Methodologies in the Training
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COMMUNITY-BASED LEARNING
Community-Based Learning describes a
teaching approach that includes a variety of
pedagogical instructions designed to involve
the community and immediate environment
in the learning program for adults (University
of Colorado Boulder, 2020). This strategy is
derived from the assumption that all
communities possess values and resources
that can be used by HEIs to provide students
with a hands-on learning experience
(Garland, 2020). The combination of
academic
theory
and
community
engagement enriches academic learning with
practical know-how and promotes civic
development as students have to address
real-world challenges, community-identified
needs and societal interests (Gustavus
Adolfus College, 2020).
More specifically, CBL courses usually aim at
achieving the following beneficial learning
outcomes for students:
• better comprehension of academic theory
• enhanced ability to critically reflect and
make sense of learning experiences
• acquire cooperation and collaboration
skills through the engagement of
community stakeholders

PROBLEM-BASED LEARNING
Problem-Based Learning (PBL) is a studentcentred, experiential learning strategy used
to engage students in active learning by
solving realistic problems and reflecting on
their own experiences (Barrows and
Tamblyn, 1980).
The PBL approach is useful in many different
contexts as it aims at motivating adults to
become active and responsible learners who
are empowered to apply and acquire
knowledge relevant to a practical problem.
Thereby, the focus is on the process of
problem understanding and working towards
a solution (Barrows & Tablyn, 1980) rather
than on the result itself.

In PBL settings, students work together in
groups and direct their own learning, while
HEIs only serve as facilitators who guide and
support the learning process (with
resources). This enables adult learners to
rapidly apply and extend their knowledge
and
to
acquire
interdisciplinary
competencies, such as the ability to learn
and work independently, to analyse and
reflect critically, to think in a problemoriented and creative way, and to work
together in a team (Almeman & Alrebish,
2018; Masek & Yamin, 2011; Tang, 2020).

• stronger belief in own competencies

• improved ability to perceive, understand
and influence own and other people's
feelings
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DESIGN THINKING

Design Thinking is a systematic approach to
tackling complex problems in creative and
innovative ways. The underlying procedure is
derived from the work of designers and
architects, and therefore includes a variety of
tools, approaches and individual methods
that support the development of creative
solutions. In contrast to many other scientific
and practical approaches that only consider
the technical feasibility and/or the economic
viability of a solution, Design Thinking also
questions its desirability from a humancentred perspective with a strong focus on
user orientation (Hasso Plattner Institute,
2020; IDEO U, 2020).
Within the context of ARDENT, Design
Thinking represents a useful methodology for
the Rural Entrepreneurship Accelerator by
providing adult learners with creative tools,
skills, and a designer's mindset that can help
them understand and identify rural needs
and challenges and lead them to develop
innovative solutions to meet those needs.

The following steps are also adopted from
the toolkit of IDEO, representing a useful
example of how to approach the Design
Thinking process in practise (IDEO U, 2020):
• “Frame a Question—Identify a driving
question that inspires others to search for
creative solutions.”
• “Gather Inspiration—Inspire new thinking
by discovering what people really need.”
• “Generate Ideas—Push past obvious
solutions to get to breakthrough ideas.”

• “Make Ideas Tangible—Build rough
prototypes to learn how to make ideas
better.”
• “Test to Learn—Refine ideas by gathering
feedback and experimenting forward.”

• “Share the Story—Craft a human story to
inspire others toward action.”

Design Thinking Process
Source: https://medium.com/@monicarayscott/why-you-should-do-ideo-orgs-introduction-to-human-centered-design-course-3ca60d2bf75
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ADULT LEARNERS
Adult learning is a vital part of the European
Commission's lifelong learning policy. Adult
learning refers to a range of formal and
informal learning activities, both general and
vocational, undertaken by adults after leaving
initial education and training (European
Commission, 2020).

Adult learning is a vital part of the European
Commission's lifelong learning policy. Adult
learning refers to a range of formal and
informal learning activities, both general and
vocational, undertaken by adults after leaving
initial education and training (European
Commission, 2020).

DEFINITION
According to the European Commission, an
“adult”, within the context of higher
education, is defined as being typically 25
years or older. Formal adult education comes
primarily through the university system and
vocational schools (which are government
funded, students do not have to pay fees)
(EC, 2018).
Studies have shown that during the last few
decades, there has been a shift from
postsecondary degree seekers, from a
traditional student to a more diverse
population who normally work part-time,
full-time and/or have family commitments.
This phenomenon has created a larger bank
of adult learners who attend colleges and
who face a myriad of challenges committing
to their education.

THE SIX PRINCIPLES OF ADULT
LEARNING (MALCOLM KNOWLES,
1970):
1.

Adults are internally motivated and
self-directed

2.

Adults bring life experiences and
knowledge to learning experiences

3.

Adults are goal oriented

4.

Adults are relevancy oriented

5.

Adults are practical
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ADULT LEARNERS - GUIDELINES
The guidelines for the target group are flexible according to the context and conditions in the
partners’ regions. A more detailed explanation of the guidelines is explained in the table below.

ARDENT TARGETED ADULT LEARNERS…
• are typically 25-65-aged individuals with some formal/informal education
• enter higher education after a period of biographical discontinuity after initial education
• prefer flexible modes of study over the rigid schedules of regular study programmes

• are a heterogenous* group in terms of background/education
• possess intrinsic interest for rural development and entrepreneurship
• could have not/little – some knowledge/experience in entrepreneurship
• could be employed to some extent but we prefer to engage non-employed and/or NEET (Not in
Education, Employment, or Training)
•
• *highly encouraged (interdisciplinarity welcome)

LEARNERS NOT TARGETTED ARE…
• traditional full-time students who enter higher education directly after leaving initial education
• education experienced entrepreneurs (e.g., who discontinued a business)
• active entrepreneurs
• council members
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RURAL ENTREPRENEURSHIP
ACCELERATOR
The Rural Entrepreneurship Accelerator is a
training program designed to train adult
learners to develop, test and grow creative
and innovative solutions for societal and
economic needs of rural areas in a few
months. We leverage insights and tools from
community-based learning (CBL), problembased learning (PBL) and design thinking to
move from problem space to idea
implementation in a short period of time.

Key activities and learning objectives are
provided for each module of the training.
Everyone has a degree of flexibility in terms
of content, length and mode of delivery of
each module. However, the outcomes will be
standardised and are the same for the whole
ARDENT consortium.
In the following, a description of each
module can be found. The tools used in each
module are provided separately.
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RURAL ENTREPRENEURSHIP
ACCELERATOR: THE JOURNEY
1

2

3

4

5

6

1. Formation of teams
The teams should be formed prior to the
start of the Rural Entrepreneurship
Accelerator program.
In the early stages it is important that the
ARDENT partners talk to the teams of adult
learners about their role and how ARDENT
partners will support the team's work. What
will the ARDENT partners do for the team?
What does the ARDENT partners expect from
the team? The work of the team needs to be
clearly defined and matched to the real
needs of the rural areas. If the team doesn't
get a clear mission or scope statement from
the ARDENT partners, creating these should
be part of the team's kick-off process.
The following checklist contains questions
that should be answered early in the
formation phase of a team. That information,
along with any relevant unanswered
questions, should be part of the team’s kickoff activities and discussions that will take
part in Module 1. Ideally, ARDENT partners
will discuss these matters with the team
leader or team members prior to the actual
kick-off meeting of the team.

A. Driving Issues
1. Why is this team being formed?
3. What is the team’s scope? (Has the
scope been set by or approved by the
team’s sponsors?)
B. Goals
1. What are the specific project (or process
improvement) goals?
2. What constitutes success?
3. How can we make these goals
measurable?
C. Roles and Responsibilities
1. Why has each member of this team
been selected? What skills/expertise does
each team member bring?
2. What is the role of the Team Leader?
D. Deliverables/Timeline
1. What is the output/product for this
team?
2. What is our timeline overall?
E. Commitment
1. How much time are we expected to
spend on this effort?
2. Do all team members need to be
available for each meeting?
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RURAL ENTREPRENEURSHIP
ACCELERATOR: THE JOURNEY
1

2

3

4

5

6

2. Introduction & Meet your team
Purpose

Outcomes

The purpose of this module is to kick-off the
rural entrepreneurship accelerator. Team
kick-off meetings are an important part of
the entrepreneurship process. Kick-off
meeting enable the team to articulate and
understand the goals, mission and structure
of projects. A well-planned kick-off can
increase team productivity and build team
momentum. A formalised kick-off meeting
will help the adult learners define the
mission,
deliverables,
roles
and
responsibilities,
and
success
factors.
Moreover, the module facilitators will
present the ARDENT project and the Rural
Entrepreneurship Accelerator.

At the end of this module, adult learners will
have:

In this module, adult learners will answer
questions such as: “Why are you embarking
on this project? How would we define
success? What are some first ideas about
potential solutions to societal and
economical challenges in rural regions?”

At the end of the module, adult learners will
have a clear scope and an aligned team to
start the problem exploration module.

• A clear overview of the ARDENT project,
its content, outcomes and structure
• A clear overview of the Rural
Entrepreneurship Accelerator, its content,
outcomes and structure
• Their team aligned on the purpose, goals
and upcoming key activities related to
tackling societal and economic challenges
in their region

Example of tools
1.
2.
3.
4.
5.
6.

Team canvas
What’s in the bag?
Who are we now?
Two truths and one lie
One common thing
Marshmallow challenge / spaghetti
tower
7. Team flower
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RURAL ENTREPRENEURSHIP
ACCELERATOR: THE JOURNEY
1

2

3

4

5

6

3. Explore the problem
Purpose

Outcomes

During the problem exploration module,
adult learners will start exploring challenges
outlined in the Rural Consultation Event.
Adult learners will start collecting
information to get a better overview of the
challenge and will start stepping into
different perspectives and identifying
underlying
needs
of
the
involved
stakeholders to get involved in the real
underlying problem.

At the end of this module, adult learners will
have:

In this module, adult learners will answer
questions such as: “Do we have sufficient
knowledge about the problem, stakeholders,
the market, surrounding factors, etc.?; Have
we taken into account all stakeholders’
perspectives?; Is the final problem statement
clear to the group members?”
At the end of the problem exploration
module, adult learners have formulated a
clear problem statement that outlines their
target group they are addressing and the
problem they are trying to solve based on
validated learnings.

• A challenge worth solving
• A good understanding of the challenge sufficient knowledge about the problem,
stakeholders, the market, surrounding
factors, etc.
• A challenge to solve which is validated
with rural council members

Example of tools
1.
2.
3.
4.
5.
6.
7.
8.

Mind mapping
5w1h
Problem sizing canvas
Restating the problem
Hits or dots
Empathy map
Customer journey
Outcome statements
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RURAL ENTREPRENEURSHIP
ACCELERATOR: THE JOURNEY
1

2

3

4

5

6

4. Develop your solution
Purpose

Outcomes

During the solution development module,
adult learners will use the challenge they
have validated during the problem
exploration module as a starting point to
design and test a variety of solutions. Falling
in love with the initial solution without
thoroughly exploring alternatives is a way
that diminishes the chances of a successful
idea. In this module, adult learners will
create diverse ideas and approach how the
problem might be solved, rearrange the ideas
and elaborate more on the most promising
ones and decide on their most promising
ideas.

At the end of this module, adult learners will
have:

Adult learners will be answering questions
such as: “Have we got included all
perspectives in the idea creation phase?;
have we tried to combine them or develop
ideas?; have the collected ideas been
sufficiently and adequately evaluated?; Do
the top ideas cover the stakeholders’ needs?;
Has everyone in the group understood the
top ideas in detail?”. By answering these
questions, adult learners will de-risk their
projects by avoiding investing time and
resources in solutions that the rural
community won’t adopt.

• Explored diverse ideas and approaches
how the problem might be solved
• Rearranged the ideas and elaborate more
on the most promising ones
• Decided on the most promising idea and
developed it into a clear concept

Example of tools
1.
2.
3.
4.
5.
6.
7.
8.

Crazy 8’s
Analogy thinking
Build it. Break it. Fix it.
Random objects
6–3–5
Problem reversal
Competitive innovation challenge
7 hats
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RURAL ENTREPRENEURSHIP
ACCELERATOR: THE JOURNEY
1

2

3

4

5

6

5. Define your business model
Purpose

Outcomes

During the business model definition
module, adult learners will explore and
validate business models to support their
solution to an economic or societal challenge
in their rural areas. A sustainable business
model is key to ensuring they can solve the
challenges rural communities are facing.
Throughout the business model definition
module, adult learners will need to validate
their riskiest assumptions about the business
model through experimentation. Moreover,
in this module adult learners will learn how
to register their businesses in their own
countries, from permits, qualifications, legal
forms, registering, business taxes and
insurance.

At the end of this module, adult learners will
have:

Adult learners will be answering questions
such as: " Have we thought about each
element of an idea and how it can be turned
into a prototype?; Have we checked our
prototypes in practice or with the future
customer / user?; Is the final prototype still
in line with the stakeholders’ needs?; What
are other potential revenue streams? How
much value does everyone capture?”.

• Explored different revenue streams to
support their solution
• A clear overview of customer segments,
value propositions, channels, customer
relationships, revenue streams, key
resources, key activities, key partnerships,
and cost structure
• A clear overview
registration process

of

the

business

Example of tools
1.
2.
3.
4.
5.
6.

Business model canvas
Ballpark figures
Criteria and ranking
Value curve
Postmortem
Prototyping
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RURAL ENTREPRENEURSHIP
ACCELERATOR: THE JOURNEY
1

2

3

4

5

6

6. Successfully pitch your solution
Purpose

Outcomes

During the pitching development module,
adult learners will learn presentation skills
and pitching strategies. A pitch is a method
for a short summary of an idea whose focus
is on positive aspects such as uniqueness. In
terms of content, the pitch should always be
adapted to the relevant target group. It is
generally recommended to have Value
Proposition Statement and Elevator Pitch
available at any time even without
presentation slides. All pitches require a lot
of
practice
and
should
not
be
underestimated by adult learners. Just like in
the solution development, the pitch should
be improved step by step in iteration loops.

At the end of this module, adult learners will
have:

Adult learners will be answering questions
such as: “What problem (or want) are we
solving?; What kinds of people, groups, or
organizations have that problem?; How many
are there, where are they, what do they do
about it now?; How are we different?;Who
will we compete with? How are they
different?”.

• Understood the purpose and structure of
a good pitch
• Designed their pitch and considered a
number of tips and best practices how to
understand their audience
• Completed a couple of dry-runs and
received feedback provided by facilitators
and the other teams

Example of tools
1. Elevator pitch
2. Pitching canvas
3. Pitching checklist
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CHANNELS & TOOLS FOR
ONLINE TRAINING
It can happen that the training program cannot take place physically. Instead of face-to-face modules, you
could arrange to organise the training online. Indeed, it can be more challenging, but with the right tools
and strategies, it can be as successful as a physical meeting.

Purpose

Communication

Channel

Description

SLACK

SLACK is a communication tool that can be used for group projects. On SLACK
there are different channels. Each channel can be seen as a forum for a specific
topic. In this forum, you can share information, documents, links, etc. and others
can reply to your messages. Let’s get started!

ZOOM
Video Conferencing

MIRO
Interactive group work

ZOOM is a live video conferencing tool. Through video calling, we can meet
online. Lecturers will present you some content and you will be able to work in
smaller groups and perform interactive tasks. Let’s get started!
MIRO is a digital whiteboard tool. You can use it together in your group to
perform interactive tasks such as mind mapping or brainstorming. Basically, it
works like a normal whiteboard. You can stick post-its on it, make comments or
draw something. There are many possibilities. On top, you can interact via a chat
function and, at the end, export your results. Let’s get started!

Interactive group work

MURAL is a digital workspace for visual collaboration. The platform enables
innovative teams to think and collaborate visually to solve important problems.
People benefit from MURAL’s speed and ease of use in creating diagrams, which
are popular in design thinking and agile methodologies, as well as tools to
facilitate more impactful meetings and workshops.

Interactive group work

Padlet is an online blank wall board that can be used by invited participants to
collaborate in collecting ideas, brainstorming and sharing information.
Participants can post comments, images, videos and links on any topic in real time
which can be modified later (Padlet 2017). The Padlet wall can be viewed by an
audience by being mirrored or projected to a screen. The wall can also be viewed
and edited at a later stage.

MURAL

Padlet

Mentimeter
Quiz tool

Mentimeter is a tool for interactive questions. We will use it in class to make you
be an active part of it. This tool enables you to answer a question via your cell
phone. All answers are anonymous and will be displayed in the PowerPoint
presentation of the lecturer. So, you can directly discuss the results. Let’s get
started!
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PITCHING EVENT
The pitching event will take place after the
Rural Entrepreneurship Accelerator is
completed.
The event provides adult
learners with the chance to present their
developed solutions to the rural needs and
challenges in their region and gather
feedback from the Council members.

The 5-, 10-, or 15-minute pitch
The adult learners will present their solutions
in form of a pitch. The duration of the pitch
can be set by the project partners. However,
we recommend that the pitch should not be
shorter than 5 minutes or longer than 15
minutes so that the teams can present their
solutions more in details and get more
thorough feedback. Adult learners should
also support their presentation with a pitch
deck. They can create the slides with e.g.
Keynote, Power Point or Prezi, then
summarise all the important information
briefly and crisply and let the pictures speak
for themselves. The ideal number is 10 to 13
slides.
The method is intended to attract attention,
and this results in the following possible
applications:
•
•
•
•

Present ideas and learn from reactions
Collect suggestions for improvement
Request support
Preparing decisions

Pitching event as contest
Six steps on how to organise a pitching
contest:
•
•
•
•
•

Choose a contest name.
Choose a venue and organise catering
Lights for the contest.
Invite a keynote speaker.
Invite judges who can be representatives
of the rural Council, businesses, locals, or
public officials.
• Create a marketing plan for the event.

Implementation of ideas
After the adult learners have received
feedback from their rural Council regarding
their developed solutions, they will actively
implement their projects in the selected rural
regions by collaborating with the rural
communities. Project implementation is
likely to take place outside of the project
cycle.
The implementation will not always have the
full impact immediately: an evaluation of the
developed solution and a review of the
degree to which the project objectives have
been achieved and the experience gained is
usually useful. In the process, lessons learned
can be derived for further solution to
pressing social and economic challenges of
rural areas, measures for readjustment and
fine-tuning can be determined, and possibly
even a new initiation with a modified design
or adapted methods may be necessary.
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RURAL ENTREPRENEURSHIP
ACCELERATOR EVALUATION
Please complete the report form called
“Summary
report
of
the
Rural
Entrepreneurship Accelerator” after the
training program has taken place in your
region.
The following
completed:

documents

must

After the pitching event the “Report format
for the results of the pitching event” needs
to be filled-in. This report consists of several
documents. The first document is called
“Summary report” and will be prepared after
the pitching event has taken place.

be

• Solution analysis report: Send all
completed solution description forms
• Training Evaluation Form
• Photos: Send some photos taken during
the
the
Rural
Entrepreneurship
Accelerator. The photos will be used for
documentation
and
dissemination
purposes of the ARDENT project.
• Optional: Logbook of the entrepreneurial
journey of the adult learners

In summary, the following documents will be
submitted by ARDENT members:

• Agenda of the pitching event.
• Copy of the signed participant list.
• Photos: Send some photos taken during
the pitching event. The photos will be
used
for
documentation
and
dissemination purposes of the ARDENT
project.
• Summary report form: Send all completed
solution description forms
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SUMMARY REPORT FORM
Summary report of the pitching event
Name of the event:
Name of the event organiser:
Date:
Location:
Time:
Total Number of participants:
male

female

diverse

Number of participants:

Please provide a summary of the pitching event (including the following information: overall impression, the preparation,
implementation and wrap-up and evaluation of the event).

Overall impression of the pitching event:
-

Overall impression

-

Short description of the location, date, time, event organiser/host etc.

-

Was it the first time you organised an event like this?

Preparation of the pitching event:

-

Please describe the preparation process of the event. Please mention how many potential participants you
contacted and how you contacted them (via email, letter etc.).

-

Which networks/contacts did you use?

-

Who did you prepare the event with?

Implementation of the pitching event:
-

Describe also the (professional) background of the participants (e.g. local residents, entrepreneurs, local and
regional authorities, Higher Education Staff, etc.)

-

How many groups were formed?

-

How many solutions were developed?

-

Describe the content of the solutions

Wrap-up and evaluation of the pitching event (incl. feedback of the participants):
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SOLUTION ANALYSIS REPORT
Solution analysis report
General overview of the situation in your region:
First, give a general overview of the societal and economic situation of your region in order to get a deeper
understanding of the developed solutions. How is the entrepreneurial situation in the rural areas of your
region?

Describe the teams that have participated in the Rural Entrepreneurship Accelerator

Solution 1

Name of the solution:
Team:
Number of participants of this
solution team:
Description of the challenge:
Background/context of the
challenge:
What is the solution the team
developed?
Unique selling proposition:
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